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in Mashpee



The Massachusetts Dental Society (MDS) Foundation’s new Mobile Access to Care (MAC) Van is getting ready to hit the road to showcase the dental services it will soon be providing to children around the Commonwealth who are in greatest need of oral healthcare. 

 
“In Massachusetts, low-income children are suffering from dental disease in epidemic proportions,” says Richard LoGuercio, DDS, chairman of the MDS Foundation. “The MDS and its members are committed to reducing those statistics by providing these children with much needed oral care. Since its inception, a major part of the Foundation’s mission has been to increase access to care to underserved populations, and the Foundation’s Board of Directors believes that the MAC Van is one of the best ways the Massachusetts Dental Society can address this growing problem on a statewide basis.”


Throughout January, the Van will travel to 13 different locations in the state to introduce its services to various communities it will serve in the coming year. On Tuesday, January 16, 2007, at 3:00 p.m., the MAC Van will be holding the ceremony at the Boys and Girls Club of Cape Cod, at 31 Frank E. Hicks Drive. 

 
During the launch, representatives from the Massachusetts Dental Society will discuss the state’s access to care issue and how the MAC Van will provide low-income children with much needed oral care. Attendees will have the opportunity to tour the MAC Van and to learn more about how it will function. Prior to opening the Van’s doors, a “floss-cutting ceremony” will take place. Various healthcare professionals, local officials, and community leaders have been invited to attend. 


The MDS Foundation acquired the MAC Van through a $250,000 grant from Procter & Gamble. P&G’s Crest & Oral-B Healthy Smiles program is a national initiative that was created to improve the oral health of children across the nation after the Surgeon General’s 2000 report, “A State of Decay,” declared an oral health epidemic in America. Crest & Oral-B Healthy Smiles provides education, tools, and increased access to care to millions of families each year through a national partnership with the Boys and Girls Clubs of America; support of 10 dental clinics and four mobile dental vans, including the MAC Van; an educational curriculum that reaches more than three million students in 90 percent of first-grade classrooms nationwide; and toolkits, containing dental educational materials for parents and children, provided to dental professionals throughout February’s National Children’s Dental Health Month.

 
The MAC Van is expected to become fully operational in February 2007 and will travel throughout Massachusetts providing free dental screenings and basic treatment to children. It will travel to organizations that serve low-income populations, and is expected to visit such locations as Head Start facilities, Boys and Girls Clubs, and YMCAs. The Van contains two operatories equipped with dental chairs and dental units. A dentist and dental assistant/driver/ coordinator will provide treatment on the Van. Volunteer MDS member dentists will staff the second operatory. 

 
The MAC Van will travel to all 13 MDS districts throughout the state. Each district will have use of the Van for up to three non-consecutive weeks a year. It is estimated that approximately 100 children will be seen each week, with the Van being operational 48 weeks per year. The MAC Van is also expected to take part in special community events, such as oral cancer screenings or mouthguard promotions, throughout the year.


In addition to providing basic dental services, the purpose of the MAC Van is to give children in need with a “dental home.” Should an income-eligible child require follow-up treatment after receiving initial free care on the Van, the child’s parent or caregiver will be offered an application for the MassDentists CARE program. 

 
Created by the MDS in 2005, MassDentists CARE (Combining Access with Reduced Expense) provides dental services at reduced fees to children, through the age of 18, from income-eligible families who do not have either dental insurance or MassHealth dental coverage. In order to qualify for the program, parents will be required to complete an application and provide financial verification, such as pay stubs, W-2s, or 1040 forms. Once approved, parents will be given a list of MassDentists CARE providers in their area offering dental services at reduced fees.


In addition, if a child is a MassHealth patient, parents will be provided a list of dentists in the area who are currently accepting MassHealth patients. The Massachusetts Dental Society has been stepping up its efforts to recruit more MassHealth providers statewide.

 
In addition to the funding received by P&G, the MAC Van is being supported through grants from Dental Services of Massachusetts and Doral, the MDS Foundation, the Robert F. Stoico/FIRSTFED Charitable Foundation, and Gentle Dental Associates. A number of dental product manufacturers are also donating the Van’s equipment and supplies.


“The MAC Van is a response from organized dentistry that recognizes the access to care problem and is helping to get much needed oral care to children who might otherwise not receive it,” says Alan Gold, DDS, president of the MDS. “The idea of bringing a dental office to children is one of the most exciting, challenging, and rewarding programs that the Massachusetts Dental Society and its members have ever undertaken.”


For more information on the MAC Van or the ceremony scheduled on 

January 16, 2007, contact Ellen Factor, MDS manager of district member services, at (800) 342-8747, extension 228, or efactor@massdental.org. And for the latest updates on where the Van is scheduled to visit, log onto www.mdsfoundation.org.
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